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There are no lavs or regulations in Japan which place 

limitations on the content of cigarette advertising. Such adver¬ 

tising, however, is regulated by a voluntary or ethical code adopted 

by the Japan Monopoly Corporation, a government corporation estab¬ 

lished in 19^9 to monopolise the sal© of cigarettes for the purpose 

of raising revenue for the government. This voluntary code has 

never been published by the corporation; its details are thus un¬ 

known to the public. 

According to Mr. Katsushi Qno of the Japan Tobacco Cor¬ 

poration, a branch office of the Japan Monopoly Corporation located 

in hew York, all brands of cigarettes and cigars, including imported 

ones, sold in Japan are required to carry the warning ''excessive 

1/ 
smoking is hazardous to your healthon each pack. There are also 

several general restrictions on advertising; for example, posing a 

lady or young movie star as a promoter of cigarettes (and smoking) 

in newspapers, magazines, on television, etc. la banned, so as not 

to encourage young people to smoke. Advertising existing, well- 

known brands of cigarettes is generally discouraged, although there 

are no restrictions on the frequency of such advertising, hew 

1/ Information received during a telephone conversation with 
Mr. Katsushi Ono on May 30, 19T9- 
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brands of cigarettes, however, may be advertised More frequently 

for a limited period of time when first being introduced on the 

market. 

In the 197o Annual Beport of the Japan Monopoly Corpora¬ 

tion, published in 1978, it is reported that a new cigarette named 

Just4' was advertised, using the phrase "less nicotine and less tar,? 

in newspapers, signs in public transportation faci.llties, window dis- 

g/ 
plays, and leaflets. The advertisement was made not only to meet 

the increased demand by the consumer for a tobacco having less nico¬ 

tine, but also to meet the growing social concern over the relation¬ 

ship between health and smoking. It is also reported that the cor¬ 

poration launched a nationwide advertising campaign designed to pre¬ 

vent and discourage young people from starting to smoke, as well as 

to improve smoking habits as a way in which to contribute to city 

1/ 
beautification and fire prevention programs. 

2] Nihon Semhai ICoshst CJapan Monopoly Corporation!, Gyomu gaiyo 

hokoku, 1976 CA Suxamaiy Business Report, 19763, Tokyo, 1978* p. 15. 

3/ Ibid., p. lU-15. 
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