
TITLE 27.-INTOXICATING LIQUORS

Chapter 8.-FEDERAL ALCOHOL ADMINIS-
TRATION ACT

§ 205. Unfair competition and unlawful practices.

(f) Advertising.
To publish or disseminate or cause to be published

or disseminated by radio broadcast, or in any news-
paper, periodical or other publication or by any sign
or outdoor advertisement or any other printed or
graphic matter, any advertisement of distilled
spirits, wine, or malt beverages, if such advertise-
ment is in, or is calculated to induce sales in, inter-
state or foreign commerce, or is disseminated by
mail, unless such advertisement is in conformity
with such regulations, to be prescribed by the Secre-
tary of the Treasury, (1) as will prevent deception
of the consumer with respect to the products ad-
vertised and as will prohibit, irrespective of falsity,
such statements relating to age, manufacturing
processes, analyses, guaranties, and scientific or
irrelevant matters as the Secretary of the Treasury
finds to be likely to mislead the consumer; (2) as will
provide the consumer with adequate information as
to the identity and quality of the products adver-
tised, the alcoholic content thereof (except the
statements of, or statements likely to be considered
as statements of, alcoholic content of malt beverages
and wines are prohibited), and the person respon-
sible for the advertisement; (3) as will require an
accurate statement, in the case of distilled spirits
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(other than cordials, liqueurs, and specialties) pro-
duced by blending or rectification, if neutral spirits
have been used in the production thereof, informing
the consumer of the percentage of neutral spirits
so used and of the name of the commodity from
which such neutral spirits have been distilled, or in
case of neutral spirits or of gin produced by a process
of continuous distillation, the name of the com-
modity from which distilled; (4) as will prohibit
statements that are disparaging of a competitor's
products or are false, misleading, obscene, or inde-

cent; (5) as will prevent statements inconsistent
with any statement on the labeling of the products
advertised. This subsection shall not apply to out-
door advertising in place on June 18, 1935, but shall
apply upon replacement, restoration, or renovation
of any such advertising. The prohibitions of this
subsection and regulations thereunder shall not
apply to the publisher of any newspaper, periodical,
or other publication, or radio broadcaster, unless
such publisher or radio broadcaster is engaged in
business as a distiller, brewer, rectifier, or other
producer, or as an importer or wholesaler, of dis-
tilled spirits, wine, or malt beverages, or as a bottler,
or warehouseman and bottler, of distilled spirits,
directly or indirectly or through an affiliate. (As
amended Apr. 20, 1942, ch. 244, § 1 (h), 56 Stat. 219.)

* * * * *

AMENDMENTS

1942-Act April 20, 1942, cited to text, amended subsec.
(f), par. 1.


